
Minutes 

IFNA Communications Committee Meeting

June 12, 2015
Present: J. Bell (Co-chair), W. Schroeder (Co-chair), W. Looman (Board Liaison), D. Zaparoni (IFNA Staff), K. Isaacson (Web design)

Announcements: none
	Agenda Item
	Action 

	Approval of Minutes of April 13

	Approved with no changes. 

JB will post on website

	Webdesigner Report – KI    (analysis attached)
Visits are increasing, likely due to conference. Top visited pages haven’t changed; conference remains at top. Calgary Family Assessment Model is very popular as are practice models as a whole.  It’s easier to see which specific areas are of most interest now that pages have been redesigned.
Between 25-30% of referring traffic is coming via other nursing association sites from variety of countries. This is either through a link on their site or a news post.

We have just finished second full year of metrics data so now have good base of information to refer back to and identify patterns and trends. Discussion ensued about how we might facilitate ongoing strategic promotion of IFNA’s presence in the world. 
Contact hours not greatly changed. No major new changes done to the website.
	Future agenda item: how to promote ongoing global linkages, & use reach numbers


	Business Arising:
	

	a. Website: making it mobile friendly
Biggest issue is to work on the site to make it responsive i.e. to adjust to any screen size. Need to know what this will cost in terms of Kris’s time. 
Kris has set it up for our Twitter handle @IFNAorg to be automatically added to tweets from the website

	KI working on the mobile friendly issue & will get an estimate to us

	b. IFNC12
Final program almost ready from planning committee
Guidebook promotion for IFNC12
Update from Wendy Looman for Communications Committee, June 2015

1. Country Liaisons now have a section in the guide, with a page for each liaison linked by country/region represented. Photos are included when available, with email addresses. Liaisons will receive a message in the next few weeks with a suggestion to add content to their page encouraging country-level engagement before, during, and after the conference. Janice and Lorraine’s preconference session page is provided as an example of how the page can be tailored.

2. Wendy sent a message to the 3 country liaison coordinators (copied Janet Deatrick, Kathy Knafl, and Janice Bell) explaining the Guidebook pages for liaisons and encouraging them to communicate with liaisons about Guidebook. Wendy also requested that they ask liaisons to tweet before during and after the conference. Twitter handles can be added to their Guidebook page.

3. Preconference session presenters and expert lecture presenters have pages for their sessions that can be tailored with photos/logos, session information, links to websites and other related content. One goal is to promote preconference registration by increasing visibility of the sessions before the conference. IFNA members and all registrants will receive a message from IFNA (Debbie) encouraging them to download and explore Guidebook prior to the conference.

4. A Guidebook Overview document (PDF) was provided to Debbie and can be integrated into the IFNA website any time.

5. Wendy also added a forum on the IFNA website online community for IFNC12 conference information, with topics related to Guidebook and country liaisons. 

Sharon Denham’s YouTube videos
Seeking permission to upload original videos to our channel
Photo Gallery

Hoping there will be photos of the awards


	WL Use IFNA listserv to disseminate info about guidebook

WL will send WS Sharon’s new email and WS will contact her

	c. Online Community Profiles 

DZ checks periodically for spam, it’s still coming in but a little less since spam filter turned on

	

	d. Dissemination of two IFNA position statements
JB has been working with a person at U of Minnesota Mankato to develop documents for approval by BOD. As well, some members of practice & education committees have offered translation into various languages. Various committees are discussing ways to disseminate these at the conference.

	

	e. June newsletter
Under development, expect to be ready next week.

	JB working on this

	f.  Conference photo gallery
Nothing to report
	JB continuing to develop

	New Business
	

	a. News from IFNA BOD

Discussion about translation of documents & interest in how that would work. No other news. 
	

	b. 4 podium sessions at IFNC12
These are in development
	All presenters to send a draft of presentation by end of the month
DZ looking into whether a live feed will work
 

	c. Social media platforms for #IFNAorg - discussion re: Facebook

	Deferred 

	Next Meeting:

July 14, 2015
	DZ: Set up Go to Meeting  for July 14 at noon Eastern


International Family Nursing Association Google Analytics Overview

June 12, 2015

Overview

Comparing year over year, 2015 to 2014 for the period of March 19 – April 18 and April 19 – May 18, the website has experience the following:

· The number of visits and the number of users continues to grow. This is likely due to the upcoming conference. 

· Average number of visits for the two months: 3,426 compared to 1,368 the year before.

· Average number of users for the two months: 2,647 compared to 1,157 the year before

· The bounce rate (number of visits to only one page without any other interaction with the website) has continues to stay significantly lower than the year before. The average bounce rate is 57%, down from 67% in 2014. This is great! It means that more people are coming to the site, who are moving around and looking at different information.

Top Visited Pages

The main conference page and conference registration are strong, which is to be expected. They are averaging 19% and 9% respectively. The home page, practice models, and the CFAM-CFIM Model page also continue to do well and round out the top 5 most visited pages of the website. The top landing pages reflect the most visited pages with the order being:

· Home page (23%)

· 2015 Conference (18%)

· Practice Models (16%)

· CFAM-CFIM Models (12%)

· Conference Registration (4%)

How are our visitors getting to the site?

According to Google Analytics, the bulk of IFNA’s traffic continues to come through organic search (63%). These visitors are making use search engines to find IFNA’s site. 
While the numbers are small, IFNA is seeing referrals from various nursing sites around the world. Together they all add up to around 25% (probably slightly more) of all of the traffic coming to the site from March – May 2015. Some examples are:

· Associação Brasileira de Enfermagem (http://www.abennacional.org.br/home/ ) – 6%

· Sigma Theta Tau Internation (http://nursingsociety.org ) – 5%

· Family Health Care Nursing (http://familynursing.org ) – 3%

· Australian Nursing & Midwifery Federation (http://anmf.org.au ) – 2%

· Danish Family Nursing Association (http://familiesygepleje.dk ) – 2%

· Janice Bell (http://janicembell.com ) – 2%

· And a number at 1% or less:

· Sage Publications 

· University of Southern Denmark 

· University of Eastern Finland

· Icelandic Nurses Association

· Swedish Society of Nursing


