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IFNA and Social Media	  

#IFNAorg  
#familynursing 

#IFNC12"
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Key	  Ques6ons	  
1.  How	  can	  social	  media	  advance	  family	  

nursing?	  
2.  How	  can	  social	  media	  be	  used	  at	  the	  

conference	  (IFNC12?)	  
3.  What	  social	  media	  plaMorms	  will	  be	  available	  

at	  IFNC12?	  
4.  What	  is	  the	  Guidebook	  and	  how	  do	  I	  use	  it?	  
5.  What	  are	  the	  ethics	  of	  social	  media	  in	  

conferences?	  
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Photos	  of	  tweets	  used	  with	  permission	  
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Op6mizing	  your	  IFNC12	  experience	  
using	  Guidebook	  
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Blackberry	   Android	   iPhone	  

iPad	  

Desktop	  

A	  mobile	  app	  for	  your	  
phone	  or	  tablet	  
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Benefits	  of	  Using	  Guidebook	  for	  IFNC12	  

•  Access	  the	  schedule,	  conference	  informa6on,	  
a8endee	  list,	  venue	  maps,	  social	  media	  on	  
your	  mobile	  device	  

•  Guide	  may	  be	  downloaded	  and	  used	  with	  or	  
without	  Internet	  access	  

•  Set	  up	  a	  personalized	  conference	  schedule	  
•  Follow	  the	  IFNA	  RSS	  feed	  and	  Tweets	  in	  real	  

6me	  from	  within	  the	  Guide	  

•  Network	  with	  interna6onal	  colleagues	  using	  
personalized	  electronic	  contact	  cards	  
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Benefits	  of	  Using	  Guidebook	  for	  IFNC12	  

Full	  conference	  schedule	  on	  your	  mobile	  device	  
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Benefits	  of	  Using	  Guidebook	  for	  IFNC12	  
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Personalized	  schedule	  on	  your	  mobile	  device	  



Benefits	  of	  Using	  Guidebook	  for	  IFNC12	  
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Social	  media	  tools	  embedded	  in	  the	  Guide	  

tweet	  

link	  

follow	  



Benefits	  of	  Using	  Guidebook	  for	  IFNC12	  
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Electronic	  contact	  cards	  to	  exchange	  with	  a=endees	  



Accessing	  Guidebook	  on	  a	  Desktop	  
Navigate	  to	  h8p://guidebook.com/g/ifnc12	  in	  your	  web	  browser	  	  
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Accessing	  Guidebook	  on	  a	  Desktop	  (video)	  

h8p://youtu.be/ZcdQhzkiSZM	  
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Downloading	  Guidebook	  
Scan	  this	  QR	  Code	  on	  your	  mobile	  device/

phone	  to	  get	  the	  Guidebook	  app	  

Free	  QR	  reader	  apps	  are	  
available	  online	  for	  iPhone,	  

android,	  and	  iPad	  
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When	  you	  have	  Guidebook	  installed	  on	  your	  device,	  
scan	  this	  QR	  code	  to	  	  download	  the	  IFNC12	  Guide:	  
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Scan	  and	  Download	  Guidebook	  on	  a	  Mobile	  Device	  (video)	  

h8p://youtu.be/Z6-‐k6zektho	  
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Using the Guidebook Schedule 

Use	  a	  wireless	  connec:on	  at	  
the	  conference	  to	  ensure	  your	  
Guide	  reflects	  any	  last-‐minute	  
schedule	  changes	  or	  updates	  
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Adding	  Events	  to	  My	  Schedule	  (video)	  

h8p://youtu.be/TpUV6Aq3LQ	  
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Using Twitter in Guidebook 

Use	  these	  hashtags	  in	  tweets	  to	  
ensure	  they	  are	  in	  the	  TwiEer	  

feed	  for	  the	  conference	  	  
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#ifnc12 
#familynursing 

#IFNAorg 



To	  learn	  how	  to	  set	  up	  a	  
TwiEer	  account,	  go	  to	  the	  Help	  

Center	  on	  	  
hEp://twiEer.com	  
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Enabling	  Twi8er	  (video)	  

h8p://youtu.be/wTUly90Y-‐Oc	  	  
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Thick	  and	  Thin	  tweets	  

Thin	  Tweet:	  Conveys	  one	  layer	  of	  informa6on	  

Thick	  Tweet:	  Conveys	  two	  or	  more	  layers,	  oQen	  with	  hyperlinks	  

David	  Silver	  (2009)	  “the	  difference	  between	  think	  and	  thick	  tweets”	  
h8p://silverinsf.blogspot.com/2009/02/difference-‐between-‐thin-‐and-‐thick.html	  

I’m	  at	  IFNC12!	  

I’m	  at	  @DrLindsaySmith’s	  session	  at	  #IFNC12	  	  “Empowering	  Family	  
Strengths	  through	  Strengths-‐Based	  Nursing	  Prac:ce”	  @IFNAorg	  	  
#strengths	  	  #familynursing	  	  	  
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Anatomy	  of	  an	  Effec5ve	  Conference	  Tweet	  

I’m	  at	  @DrLindsaySmith’s	  session	  at	  #IFNC12	  	  “Empowering	  Family	  
Strengths	  through	  Strengths-‐Based	  Nursing	  Prac:ce”	  @IFNAorg	  	  
#strengths	  	  #familynursing	  	  	  

men6ons	  
speaker	  using	  
Twi8er	  handle	  

includes	  official	  
conference	  
hashtag	  

includes	  
content-‐relevant	  

hashtag	  

includes	  
familynursing	  

hashtag	  

includes	  
session	  6tle	  for	  

context	  

men6ons	  
@IFNAorg	  using	  
IFNA’s	  Twi8er	  

handle	  
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Impact	  of	  an	  Effec5ve	  Conference	  Tweet	  

I’m	  at	  @DrLindsaySmith’s	  session	  at	  #IFNC12	  	  “Empowering	  Family	  
Strengths	  through	  Strengths-‐Based	  Nursing	  Prac:ce”	  @IFNAorg	  	  
#strengths	  	  #familynursing	  	  	  

•  Dr.	  Smith	  is	  no6fied	  of	  your	  interest	  in	  his	  session	  
•  IFNA	  is	  no6fied	  that	  the	  session	  was	  tweeted	  
•  Your	  tweet	  is	  included	  in	  the	  official	  conference	  feeds	  
•  Your	  followers	  will	  see	  that	  you	  were	  at	  this	  session	  
•  Searching	  #familynursing	  and	  #strengths	  will	  bring	  up	  this	  session	  

•  Dr.	  Smith’s	  work	  is	  broadcast	  globally	  
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h8p://tweetreach.com	  
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You’ve	  Tweeted…	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  …now	  Link!	  	  



Personalized	  virtual	  contact	  	  
cards	  for	  networking	  	  

Not	  available	  
on	  desktop	  portal	  
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Accounts	  feature:	  
Create	  a	  profile	  in	  Guidebook	  
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Accounts	  feature:	  
Create	  a	  profile	  in	  Guidebook	  

Why	  should	  I	  create	  a	  profile?	  

•  Saves	  personal	  schedule	  
•  Saves	  preferences	  across	  devices	  
•  Allows	  you	  to	  “check	  in”	  as	  an	  a8endee	  
•  Enables	  Connec6ons	  feature	  
•  Enables	  crea6on	  of	  virtual	  business	  cards	  
•  Links	  social	  media	  accounts	  
•  Enables	  Twi8er	  within	  guide	  	  
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Sign	  up	  with	  email	  
or	  use	  Facebook,	  LinkedIn,	  or	  Twi8er	  
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Create	  contact	  cards	  
and	  invite	  others	  to	  connect	  	  

Include	  a	  link	  to	  your	  
personal	  web	  page,	  TwiEer	  

and	  LinkedIn	  

March	  2015	   IFNA	  Communica6ons	  Commi8ee	  



Create	  contact	  cards	  
and	  invite	  others	  to	  connect	  	  

1.  Click	  on	  the	  A8endees	  icon	  
2.  Select	  an	  a8endee	  you	  want	  to	  connect	  with	  
3.  Click	  “invite”	  
4.  When	  the	  a8endee	  accepts	  invita6on,	  you	  will	  see	  their	  profile	  
5.  Use	  the	  Notes	  tool	  to	  enter	  details	  about	  that	  connec6on	  

Be	  sure	  to	  “check	  in”	  as	  an	  
aEendee	  in	  Guidebook	  so	  that	  

others	  will	  see	  you	  in	  the	  
Guidebook	  list	  of	  aEendees	  
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Connect	  to	  the	  IFNA	  website	  

IFNC12	  countdown!	  
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Scan	  for	  Guidebook	  help	  

Addi6onal	  Resources	  for	  Guidebook	  

•  Guidebook	  informa6on:	  h8p://goo.gl/LZgD6E	  
–  General	  6ps	  and	  instruc6ons	  for	  downloading	  and	  using	  Guidebook	  

as	  a	  conference	  a8endee	  

–  Includes	  instruc6ons	  for	  iOS,	  Android,	  Blackberry,	  and	  Amazon	  Kindle	  

•  IFNC12	  Conference	  Page	  	  

	  	  	  	  interna6onalfamilynursing.org	  
–  Click	  on	  Conference	  tab	  

–  This	  webinar	  will	  be	  available	  for	  later	  viewing	  

•  email	  Wendy	  Looman	  for	  ques6ons	  about	  using	  
Guidebook	  at	  IFNC12	  or	  for	  requests	  for	  content	  in	  
the	  guide:	  

	  	  	  	  	  looma003@umn.edu	  
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“Live”	  Twee6ng	  at	  the	  Conference	  
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Ethics:	  If	  It’s	  Posted,	  is	  It	  Published?	  

Presenters:	  	  
•  Include	  your	  name,	  creden6als	  

&	  date	  on	  each	  slide	  

•  Announce	  at	  the	  beginning	  of	  
presenta6on	  if	  you	  will	  permit	  
copying	  &	  distribu6on	  via	  
social	  media	  

Ferguson,	  C.	  &	  Jackson,	  D.	  (2014).	  If	  it’s	  posted,	  is	  it	  
published?	  Intellectual	  property,	  conferences	  and	  
social	  media.	  Collegian,	  21(2),	  79-‐80.	  	  
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Respec6ng	  Intellectual	  Property	  
ADendees:	  
•  Do	  not	  take	  photos	  of	  slides	  

during	  presenta6ons	  

•  Differen6ate	  your	  comments	  
on	  social	  media	  from	  the	  
speaker’s	  own	  words	  

Ferguson,	  C.	  &	  Jackson,	  D.	  (2014).	  If	  it’s	  posted,	  is	  it	  
published?	  Intellectual	  property,	  conferences	  and	  social	  
media.	  Collegian,	  21(2),	  79-‐80.	  	  
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Social	  Media	  &	  Boundaries	  

•  RespecMul	  
communica6on	  

•  Privacy	  &	  
confiden6ality	  

Lachman,	  V.	  D.	  (2013).	  Social	  media:	  
Managing	  the	  ethical	  issues.	  Med-‐Surg	  
MaEers,	  22(5),	  326-‐329.	  
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For	  More	  Informa6on	  on	  Ethics	  

•  BC	  Pa6ent	  Safety	  &	  Quality	  Council	  (no	  date)	  TwiEer	  
for	  health	  care	  professionals	  
h8ps://bcpsqc.ca/documents/2012/11/Twi8er-‐For-‐
HealthCare-‐Professionals.pdf	  	  
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Come	  See	  Us	  at	  IFNC12!	  
We	  will	  be	  presen6ng	  four	  topics:	  

•  Leveraging	  Social	  Media	  to	  Create	  a	  “Tipping	  
Point”	  in	  #familynursing	  

•  Leveraging	  Social	  Media	  in	  #familynursing	  
Educa6on	  and	  Research	  

•  Leveraging	  Social	  Media	  in	  #familynursing	  
Prac6ce	  

•  Applica6on:	  Leveraging	  Social	  Media	  to	  Promote	  
your	  Work	  and	  Ideas	  in	  #familynursing	  	  
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Ques6ons?	  

•  Janice	  M.	  Bell	  @janicembell	  

•  Wendy	  Looman	  @looma003	  

•  Wilma	  Schroeder	  @wilmafamilynurs	  
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